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Question 1
Refer to Fig. 1 (Insert), an advertisement for a religious tour package to Mexico, in Northern America.

(@) (i) Explain, using an example, the term religious tourism.

...................................................................................................................................... [2]
(i) Identify two components of the advertised tour package.
P TPRR
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...................................................................................................................................... [2]

(b) Explain three benefits to customers of booking a package tour, rather than organising the
tour independently.
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(c) Explain two benefits to tour operators of using an online distribution channel.

© UCLES 2018 7096/23/0/N/18 [Turn over



4

(d) Evaluate the importance of social networks as a method of promotion in the travel and tourism
industry.

[Total: 25]
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Question 2

Refer to Fig. 2 (Insert), information about tourism development at Lake Toba. Lake Toba is in Sumatra,
one of the islands of Indonesia.

(a) Use the product life cycle model to describe Lake Toba’s position in the market as a tourist
destination from the 1990s to 2019.

(b) (i) Describe two market research techniques that the Lake Toba Tourism Authority might
use to find out the needs and wants of visitors to the area.

...................................................................................................................................... [4]
(ii) Identify two likely target markets for Lake Toba as a tourist destination.
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(c) Explain why the following factors of location are important in tourism development:

availability of land
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(d) Discuss the role of festivals and other cultural events, such as Lake Toba’s Independence
Day Carnival, in creating a brand image for a destination.

[Total: 25]
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Question 3

Refer to Fig. 3 (Insert), an advertisement for a special interest holiday in Norway. Norway is a country
in Scandinavia, northern Europe.

(@) (i) Explain, using an example, what is meant by the term special interest tourism.

...................................................................................................................................... [2]
(i) State two types of special interest customer that might be attracted by the advertised
holiday.
L TP UPPPRTPPTR
2SRRI [2]

(b) Explain how each of the following pricing strategies might be suitable for the advertised
holiday product:

variable pricing
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(c) Apply the AIDA principle to the advertisement for this special interest holiday, to analyse its
effectiveness as a piece of promotional material.
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(d) Evaluate the relationship between marketing and promotion and customer satisfaction for
travel and tourism organisations.

[Total: 25]
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Question 4

Refer to Fig. 4 (Insert), information about Ibrahim Nasir International Airport, the international airport for
the Maldives.

(@) (i) Describe the transport services for international tourists wishing to visit one of the resort
islands in the Maldives.

(b) Explain two reasons why travel and tourism providers offer ancillary products and services,
such as baggage wrapping at the airport.
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(c) Explain how airlines serving Ibrahim Nasir International Airport might use the following
distribution channels:

(212211 (= TR
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(d) Discuss how technology, such as electronic information kiosks, helps potential customers
understand that tourism products and services are heterogeneous.

[Total: 25]
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