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1	 Refer to Fig. 1.1 (Insert), information about business tourism in Costa Rica. 

	 (a)	 (i)	 Define the term ‘business tourism’. 

....................................................................................................................................... [1]

		  (ii)	 Identify three characteristics of Costa Rica that make it a good destination for business 
tourism. 

1 .........................................................................................................................................

2 .........................................................................................................................................

3 .........................................................................................................................................
�  [3]  

	 (b)	 Describe two ways national tourism organisations (NTOs) help to market MICE destinations.

1 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

2 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................
� [4]

	 (c)	 Explain one way that increasing participation in trade fairs will increase the number of 
business tourists coming to Costa Rica.

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

............................................................................................................................................... [3]
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	 (d)	 Evaluate the importance to Costa Rica of winning an industry award for best MICE destination.

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

................................................................................................................................................[9]

� [Total: 20] 
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2	 Refer to Fig. 2.1 (Insert), a SWOT analysis of tourism in India.

	 (a)	 Using the statement numbers in Fig. 2.1, complete Table 2.1. Choose only one statement  
number under each heading.

Strength Weakness

Opportunity Threat

Table 2.1
� [4]

	 (b)	 Suggest three ways the Indian Ministry of Tourism can manage the issue of overtourism.  

1 .................................................................................................................................................

....................................................................................................................................................

2 .................................................................................................................................................

....................................................................................................................................................

3 .................................................................................................................................................

....................................................................................................................................................
� [3]  

	 (c)	 Explain two reasons why brochures might be a suitable method of promotion for destinations.

1..................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

2 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................
� [4]
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	 (d)	 Evaluate the ways destinations can use market analysis tools to gain a competitive advantage. 

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

............................................................................................................................................... [9]

� [Total: 20]
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3	 Refer to Fig. 3.1 (Insert), an advertisement for Tourshrines, a tour operator. 

	 (a)	 (i)	 Identify two possible target markets of Tourshrines.

1 .........................................................................................................................................

2 .........................................................................................................................................
� [2]

		  (ii)	 Identify one component of the advertised tour package.

............................................................................................................................................

........................................................................................................................................[1]

	 (b)	 Describe two ways Tourshrines could help to protect religious sites against damage caused 
by tourists. 

1 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

2 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................
� [4]  
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	 (c)	 Explain two benefits to customers of booking a package tour rather than booking the tour 
independently.

1 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

2 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................
� [4]
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	 (d)	 Assess the importance of brand image for Tourshrines.

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

............................................................................................................................................... [9]

� [Total: 20]
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4	 Refer to Fig. 4.1 (Insert), a table showing the number of inbound tourists to the UK. 

	 (a)	 Suggest three types of primary research used to gather information on inbound tourists.

1 .................................................................................................................................................

2 .................................................................................................................................................

3 .................................................................................................................................................
� [3]

	 (b)	 State two reasons why tourism organisations carry out market research.

1 .................................................................................................................................................

2 .................................................................................................................................................
� [2]

	 (c)	 Discuss two ways hotels could adapt their products to increase the number of business 
tourists.

1..................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

2 .................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................
� [6]
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	 (d)	 Assess the ways tourism organisations in declining destinations can use different pricing 
strategies to increase demand. 

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

....................................................................................................................................................

............................................................................................................................................... [9]

� [Total: 20]


